Judo Marketing

To pHuald £xel repiocooTEPN Onpacia ard Tnv duvaun

PAYHATOTTOINBNKE E TEPATTIO ETTITU-

xia Tnv Terdptn NoeuBpiou 2008 ato
=evodoxeio Ajax, TO EYKEKPIUEVO ATTO TNV
Apxn Avarrtugng AvBpwiTivou Auvapikou
ogpvapio pe Béua Judo Marketing. To
OepIVApIO guvdilopyavwlnke amd TIg
eTaipeieg OPTIMUM ka1t KNOWLEDGE.
Eionyntg fitav o Kumipiog eutreipoyvi-
Hovag Kuplog MixdAnc Maiudeng.
To oguivdpio aglohoyribnke amé Toug
OUUHETEXOVTEG oav IDIaiTEPA XprioIuo yia
TIG KUTTPIGKEG ETTIXEIPAOEIG, O OTIOIEC OF
TTOAU peydAo ToooO0Té amoTteAoUvral
atTé pIKpO apiBud TPOCwWTIKOU. XT0
OEPIVAPIO TTAPOUCIATTNKE TIWG YIA TIG
ETTXEIPNOEIG, TO pua)\’ﬁ_,éxsc TEPITOOTEPN

onpagia aré Tnv duvaun. Ta ToAAG
Tapadeiypata amd €va peydho €0pog
ETAIPEIWV €DeIav TTwG gival duvaTtov pia
ETMXEIPNON va BpioKeTAl TIAVTA UTTPOCTd
atrd Tov aviaywvioud — Pe pIkpd TTpol-
TTOAOYIOHO (1} HEYAAO avTiTraAo).

210X0G TOU Oepivapiou ATav va Bonbnocel

Ta oteAéxn MME kai eidikétepa Mikpoe-
TIXEIPAOEWV Va avarTi§ouv Tig dpaoTn-
PIOTATEG TOUG XPNOIMOTIOIVTOAG HUAAD
Kai Ox1 xpripara. AvoAuTIKOTEpQ péoa
amd v Bepartoloyia Oi CUPUETEXOVTEG
épabav:

- Nari o1 peydAeg emixeIpAoEIC (aKON xan
TIOAUEBVIKEG) eival TPWTEG;

- NWwg va KivouvTal apkeTd ypriyopa;

- On mavra uttdpxel mBavoTnTa va Bpe-
Bei éva avTaywvioTIKG TTAgovEKTNUA, GGO
HEYAAOG Kal av eivai o aviiTrahog.

- Noeg emixeipriceig xapaktnpilovial
"TCiTqikeg",

- lari mpéTe) va arropeUyoupe TIG ETTIXEI-
PACEIS "uépunyKeg™;

210 otpivapio Tapeupébnkav Tevikoi
AleuBUVTEG, AIEUBUVTEG KAl ZTEAEXN TwV
Tunudtwyv MapkeTivyk, MwARoewv, Egu-
mnNpétnong leAatwv kai ZTparnyikou
Mpoypauparioyou, ZreAéxn MikposeTTixel-
pPNOEWV TTou €Xouv TRV £uBOvn AvaTtrTu-
&ng Twv Epyaciwv Tng £TIXEipnoNg Toug.
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